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A Marketing Plan On Farmers Dairy skim milk
Introduction
[bookmark: _GoBack]Marketing is one of the major branches in business discipline. It entails all activities that an organization undertakes to accurately promote the buying or selling of products, services, or goods (Arab, 2018). More importantly, marketing can often be defined as one of the key components of commerce as it helps in redirecting products to other businesses or consumers. In this marketing report, the group's product to market is Farmers Dairy skim milk, also referred to as fat-free or low-fat milk among consumers. Skim milk is produced by removing cream from milk. After manufacturing, skim milk retains at least 0.5 grams of fat to still have nutritional value on the consumers' bodies. It is also important to note that skim milk contains no added ingredients apart from flavors and preservatives.
Market overview
The market overview for the Farmers Dairy skim milk is very positive. There has been an increased consumption and demand for skim milk globally. This can be attributed to the fact that skim milk has fewer calories than whole milk, and consumers are shifting towards healthier options regarding milk consumption. The other factor contributing to increased demand for skim milk is the existence of various flavors to choose from, thus meeting the desires and tastes of different consumers in the market.
Segmentation
The Farmers Skim milk market is segmented in accordance with the affiliated applications, distribution channels, and regions from analysis (Arab, 2018). Concerning application, the skimmed milk market is grouped into confectionery, bakery, prepared mix, and other forms of segmentation. From another perspective, the distribution channel segmentation comprises supermarkets, convenience stores, hypermarkets, wholesalers, and online stores. Ultimately, regions are segmented across Europe, North America, and Asia-Pacific, among other regions. Overall, the Farmers Dairy skim market's marketing has been categorized into packaging, form, regions, the channel of distribution, and skim milk type. Concerning packaging, there are different options, including; canned skim milk, bottled skim milk, instant powder bag skim milk, among others. The market according to type has been segmented as follows; white skim powder, green skim powder, black skim powder, among others. Concerning the form, the skim milk market has been segmented into powder and leaf. Distribution channels have segmented the market into convenience stores, supermarkets, and food services. 
Target Audience
The market for milk products nearly presents perfect competition. As such, all milk suppliers produce the same good, and the price is controlled. The Farmers Dairy skim milk's target market is children between the ages of 5 to 15 years old because they require vitamins, nutrients, and calcium for strong development, and all these are found in the skim milk. The 5-15 years' age bracket is the main target because children in that age group consume milk the most compared to the others.
Product
Skim milk comes out as a by-product obtained from cream manufacture (Arab, 2018). It is rich in SNF content and has high nutritional value, and has been utilized to manufacture a number of dairy products. The Farmers Dairy skim milk product comes in two varieties. There is regular bottled skim milk and flavored bottled skim milk. Regular bottled skim milk has 0.058 grams of fat, 0.017 grams of polyunsaturated fats, 0.115 grams of monosaturated fats, and 11.88 grams of carbohydrates. In comparison, the flavored bottled skim milk has 0.60 grams of fat, 0.019 grams are saturated fats, 0.117 grams is monosaturated fats, and there are 11.92 grams of carbohydrates. Overall, the Farmers Dairy skim milk contains lactose, making it quite inappropriate for people with lactose intolerance. 

Pricing
Pricing is a critical tool in every marketing concept. It entails coming up with paramount decision-making approaches after the product it manufactures. More importantly, pricing defines the future of the product in question and its acceptability to the customers and return and profitability from the product. Skim pricing uses an effective pricing policy to address competition. The affiliated pricing policy for regular non-flavored milk is $3. 559 per gallon and $4.07 per gallon for the flavored skim milk. When a customer purchases more than one gallon of either skim milk, they get 100-gram butter as a discount.
Promotion
Promotion is essential in marketing in that it sets businesses away from competitors since no business will ever think of running any promotion if there is no competition. The promotion tools used for Farmers Skim milk include newspaper ads on local and regional newspapers in the target market. Facebook ads will be used on the company's Facebook page, and lastly, to commercials on selected regions will be utilized to promote the skim milk product. The affiliated promotion policy will help the company to stay ahead of competitors to allow customers to keep consuming the product.
Place

In marketing mix, place helps to ensure that the product is marketed, distributed, and made conveniently available for consumers at the right location and at the right time (Lee et al., 2007). In this concern, Farmers Skim milk observed the effectiveness of place in marketing since the company ensures that the product is distributed for sale in regional and local convenience stores such as malls and kiosks. The product will also be sold through different supermarkets and hypermarkets locally and in the region. Lastly, customers will also be able to purchase the skim milk from the company's online store and get it delivered to a preferred delivery station.
In summation, the dairy farm industry is on the verge of stabilizing. The demand for milk products is significantly increasing, and hence the Farmers Dairy skim milk is not exceptional (Davari et al., 2019)  In this marketing plan, the product is likely to gain relentless popularity in the market due to profession-based segmentation and accurate market analysis. Effective implementation of the 4P's initiatives will help the firm to crush the competition and hence improved performance.
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